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Overview

• Updates on progress

• AC audience assessment survey
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A) Monitoring and evaluation

1. AC audience assessment survey: disseminated and results analyzed 

2. Regional Climate Weeks survey: disseminated and results being analyzed

3. Surveys for attendees of webinars and other AC events and products
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1. AC audience assessment survey: disseminated and results analyzed 

Top 5 countries by replies:

Ecuador (25)
China (14)
Egypt (12)
India (10)
Nigeria (8)

453 answers

Top native languages (by replies):

Spanish (55)
Arabic (41)
English (42)
Chinese (13)
French (8)
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2. Regional Climate Weeks survey: 
disseminated and results being 
analyzed

• Social media dissemination (in progress)
• Regional climate weeks report (in progress)
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3. Surveys for attendees of webinars and other AC events and products

• Surveys added in the website templates (to be published)
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B) Content

1. Development of interactive 
elements and visuals for 
public-facing outputs
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C) AC website (about to be published)

1. Revamp of the AC website

2. Develop a visual item for the AC landing page

3. Add the profiles of the AC members on the website
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New AC website (about to be published)

✓ Less text
✓ Simpler navigation
✓ More visual
✓ More accessible
✓ More dynamic
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New AC website

✓ Less text
✓ Simpler navigation
✓ More visual
✓ More accessible
✓ More dynamic
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D) Social media

1. AC LinkedIn launch

2. Data

3. Key lessons learned
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1. AC LinkedIn group launch
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2. Data – reporting period 1 March 2023 and 31 August 2023 (vs. 1 
September 2022 - 28 February 2023)

• All the social media used (Facebook, Twitter/X and LinkedIn) has seen increased the number of 
followers compared to the previous reporting period (more than 2,000 new followers in total).

• Engagements and impressions have decreased on Facebook and Twitter/X compared to the 
previous reporting period.

• Data shows that the LinkedIn group is an effective tool to disseminate information, having a 
growing number of post views, and active and new members. 
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3. Key lessons learned

• Loss and damage, ecosystem-based adaptation, agriculture, and indigenous peoples’ topics 
are of great interest for the audience. Based on engagement data, Facebook and Twitter/X 
provide effective tools to disseminate events, especially if they are related with the topics of 
interest mentioned. On the other side, LinkedIn group members are, in general, more attracted to 
posts where they can participate (courses, surveys and inscription for events). 

• Posts with pictures are the ones that get more attraction across social media.

• There is a need to stimulate interaction on LinkedIn, including through engaging different actors 
to actively contribute. 
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AC audience assessment survey

• The Adaptation Committee’s audience assessment survey was distributed through different channels 
and was issued in the 6 UN official languages (Arabic, Chinese, English, French, Russian and Spanish) to 
achieve a comprehensive overview. 

• 35 questions were developed to serve as inputs for the AC, with a view to improve the reach of its 
communication efforts. At the same time, the results of the survey will be used for the development of 
the next phase of the communications strategy.
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MAIN RESULTS (I)

• The top 3 most preferred method of communication to receive information on climate change 
adaptation in general are: Email (37%), Webinars (19%), Newsletters (15%).

• The most used social media channels to receive climate adaptation information are LinkedIn
(30%), followed by Facebook (21%) and others (20%). 

• The most effective ways to disseminate climate change adaptation news are social media
(26%), conference or meetings (20%) and Email (17%). 

• The top 3 most expected content to be received from the Adaptation Committee are the 
following: (1) Best practices, case studies and lessons learned; (2) Funding opportunities for 
adaptation, financial mechanisms and support; (3) Progress on climate change adaptation 
initiatives and on the work by the Adaptation Committee.
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MAIN RESULTS (II)

• The Adaptation Committee has not met the expectations in terms of communications for 81% 
of the participants and the 71% of them don’t feel informed about the AC’s activities and 
outputs.

• The most known products by the Adaptation Committee are the reports and publications, 
followed by its meetings, workshops and webinars. 

• Only 8% of the respondents are subscribed to the Adaptation Finance Bulletin.

• The most popular channels where the respondents hear about the Adaptation Committee are 
AC website, e-mail and LinkedIn, but a considerable % of respondents do not receive any 
information about the AC.
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MAIN RESULTS (III)

• The Adaptation Committee’s communications are mostly accessed by laptop (60%) and most 
of the respondents find it rather easy to find what they are looking for.

• The different modalities that respondents would like to use to provide input to the work of the 
Adaptation Committee are by email, through direct participation and surveys and through social 
media.



Thank you!

24th meeting of the Adaptation Committee
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