NEUTRAL

Thank you for participating in the Climate Neutral Now initiative. As committed in your pledge, you
must report annually on your climate actions. To do so, please fill in this Report and send it back to us via
email (climateneutralnow@unfccc.int). If you report to CDP, this report is not necessary and in this case,
please advise us via email.

GENERAL

1.What is the name of the reporting organization?
Truefitt & Hill Ltd.

2.Please indicate the reporting period correspondent to this Report

01/06/2021 31/05/2022

3.What are the challenges and opportunities to climate action that might affect the financial
or strategic plans of your business?

As a matter of longstanding policy, we continuously evaluate and mitigate the impact that our
business has on the environment. The key environmental impact of our business is best demonstrated
by consideration of its direct and indirect impacts.

The followina factors have been identified bv us has havina direct environmental impact:

4.Have climate-related risks and opportunities been considered in your organization’s
strategy and/or financial planning?

Climate related risks are significant factors threatening our supply chain We have identified that the
risk to our supply chain, and therefore to our business, is an involvement with suppliers who do not
prioritise practises aimed at preservation of environment and engage in the sourcing of unsustainable
ingredients and/or materials, unethical labour practices or that have a negative impact on climate as
well as local communities where ingredients are sourced and obtained.

5.Did your organization's operations substantively change in the reporting period, affecting
your GHG emissions?

O Yes
® No

6.Do you engage with your value chain on climate-related issues? Please advise who with.

U] Suppliers

U] Customers
Other partners in the value chain
Do no engage

7.Please indicate any awareness raising or advocacy initiatives that were active within
the reporting year.

Discussed social and environmental issues at Board and senior management level
Gained a better understanding of the key environmental issues impacting our business
Collaboration with key stakeholders.

The protection of the environment has been for some years and remains key to our business ethos



STEP 1. MEASURE

8.What standard or methodology are you using when measuring your GHG inventory

0

GHG Protocol Corporate Reporting & Accounting Standard

GHG Protocol Product Life Cycle Accounting & Reporting Standard

ISO 14064, International Standard for GHG Emissions Inventories and Verification PAS
2050 - Specification for the assessment of the life cycle greenhouse gas emissions of
goods and services

Defra Guidance on how to measure and report

Bilan Carbone

Others

If you chose “Others”, please describe below:

9.Is your GHG inventory publicly available?
O Yes

@® No

If yes, please provide a web link here:

10.Which GHGs are included in your estimation?

o goagooag g

Carbon dioxide (CO2)

Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)
Perfluorocarbons (PFCs)

Sulphur hexafluoride (SF6)
Hydrochlorofluorocarbons (HCFCs)
Chlorofluorocarbons (CFCs)



11.What were your GHG emissions in the reporting period (metric tons of CO2 equivalent)?

4

12. Which scopes are included in your GHG inventory?

Scope 1: includes direct emissions from sources owned or controlled by your organization.
Scope 2: includes indirect emissions from the purchase of electricity, steam, heating and cooling
consumed by your organization.

Scope 3 - Partially: includes other indirect emissions (excluding scope 2) that occur in your
organization's value chain. Scope 3 - Complete: includes all other indirect emissions (excluding
scope 2) that occur in your organization's value chain.

Scope 1
Scope 2
Partial Scope 3

HEIEE

Complete Scope 3

13.Which categories are included in your estimation?

Material use

Waste

Flight and/or hotel

Business travel - land and/or
sea Freighting goods
Employees commuting

Food

E Fuels

[ ] Refrigerants

Owned vehicles

Electricity and heat

Well to tank fuels
Transmissions and distributions
losses Water

EIEIEIEIN

14.How have you developed your GHG inventory?
O Self-declared GHG inventory
@ Third-party verified GHG inventory with partial scope 3

O Third-party verified GHG inventory including full scope 3

15.How much of the total emissions (metric tons of CO2 equivalent) correspond to Scope 1?

1

16.How much of the total emissions (tons of CO2 equivalent) are corresponding to Scope 2 using
the Market Approach?

A market-based method reflects emissions from electricity that companies have purposefully chosen (or
their lack of choice).

2

17. How much of the total emissions (tons of CO2 equivalent) are corresponding to Scope 2 using
the Location Approach?

A location-based method reflects the average emissions intensity of grids on which energy consumption
occurs (using mostly grid-average emission factor data).

5




18.How much of the total emissions (tons of CO2 equivalent) are corresponding to Scope 3?

Scope 3 includes indirect emissions that occur in your organization's value chain.
measuring this scope, answer with "0", please.

If you are not

1

19.Please select the categories included in your Scope 3, and their status
You can find a detailed description of the categories on the Corporate Value Chain (Scope 3) Accounting
and Reporting Standard, p. 34 (https://ghgprotocol.org/standards/scope-3-standard)

Relevant,
calculated

Relevant,
not yet
calculated

Not
relevant,
calculated

Not
relevant, not
calculated

Purchased goods and services

Capital goods

Fuel-and-energy-related (non-Scopes 1 or 2)

Upstream transportation and distribution

Waste generated in operations

Business travel

Employee commuting

Upstream leased assets

Downstream transportation and distribution

Use of sold products

End of life treatment of sold products

Downstream leased assets

Franchises

Other (upstream)

Other (downstream)

OO OOOO®O™®

OO0 IO®O®O®®HOOO

O OO OOOOO

O®O®®®OG®O®O®OOO®O

STEP 2. REDUCE

20.Did you have a GHG emissions target that was active in the reporting year?

O Yes
® No

21.What was your GHG emissions target in the reporting year?
e.g. 5% reduction in 2021 (target year) compared to 2020 (base year)

22.What were your GHG emissions in the base year (metric tons of CO2 equivalent)?

33



https://ghgprotocol.org/standards/scope-3-standard

23.Are your reductions and progress towards your targets third-party verified?

O VYes
@® No

If yes, please provide a link to the verification opinion or report, or send us a copy of it
(climateneutralnow@unfccc.int).

24.How developed is your plan to reduce GHG emissions?

® Target established, with incomplete or no reduction plan

O Reduction plan with intermediate targets to achieve Net Zero by 2050 or earlier

O Reduction plan with intermediate targets to achieve Net Zero by 2050 or earlier + at least 5%
reduction year-on-year

Please provide a link here or send your emissions reduction plan at climateneutralnow@unfccc.int

25.What emission reductions actions did you implement during the reporting period?
Note that this can include actions in the implementation phase.

| Energy efficiency in buildings

0| Waste reduction and material circularity
Low-carbon energy consumption

Low-carbon energy generation

Non-energy industrial process emissions reductions
'‘Green' Company policy or behavioral change
Transportation

No emissions reductions initiatives in place

Other

Oog

If you chose other, please specify here:

26.Please give details on the actions that you have implemented during this reporting
period to reduce your GHG emissions.

You may want to keep in mind the GHG emissions management hierarchy (avoid, reduce, replace).
e.g. for energy efficiency in buildings: change of light bulbs in the whole office

Collect/collate information from suppliers on their social and environmental policies and/or
performance and choice of supplier is influenced by their social and environmental policies and/or
performance.

Select transport suppliers that use lower emission vehicles. Also make extensive use of non-road
forms of transport, including rail and shipping services.

27.Has your organization achieved at least 5% reduction in your GHG inventory from the
last reporting period to this one?

® Yes
O No



STEP 3. CONTRIBUTE

28.Are you contributing to encourage more emission reductions, avoidance or capture through
the use of carbon credits (offsets)?
If you answer to this question is 'No' skip the last questions and save your Report

O Yes, all my emissions
® Yes, part of my emissions
O No contribution

29.Please indicate the types of offsets you are using in your climate strategy

| Offsets coming from reduction and avoidance projects (e.g. renewal energy, biomass waste,
cookstoves, transport & other projects)

]| Short-term capture (Nature-based solutions such as forestry, peat land management,
mangroves restoration or similar projects)

Long-term capture (Carbon Capture & Storage, Biomass with Carbon Capture Storage, or
other technologies)

30.Please specify here your offsets according to the each standard

CDM

VCS 4
Gold Standard

CCBS

Other

Total

Please provide a link to a relevant public registry/website or send us the
certificate to climateneutralnow@unfccc.int

Please find attached the carbon credit certificates

31. Which scopes did you offset?

U| Scope 1

U| Scope 2

O| Partial Scope 3
Complete Scope 3

Thank you for participating in the Climate Neutral Now
initiative. We will get back to you in up to one week



	Organization: Truefitt & Hill Ltd.
	Challenges & opportunities: As a matter of longstanding policy, we continuously evaluate and mitigate the impact that our business has on the environment. The key environmental impact of our business is best demonstrated by consideration of its direct and indirect impacts.



The following factors have been identified by us has having direct environmental impact: 

1. Energy use at our barbershop and warehouse.

2. Water usage at our barbershop and warehouse.

3. Waste production at our barbershop and warehouse.

4. Electronics and information technology usage at our barbershop and warehouse. 

5. Staff business travel and commuting.

6. Staff international travel.

7. Emissions and pollution from our barbershop and our warehouse.



The following have been identified by us as the factors with indirect environmental impact:

1. Consumption of natural resources by our suppliers in the manufacturing process of our products.

2. CO2 and non-CO2 emissions and emission of other pollutants and greenhouse gases from the commercial activates of our suppliers in the manufacturing process of our products.

3. Emission of greenhouse gases and other pollutants from the transport of our products by our transport service providers. 



Truefitt & Hill’s direct environmental impact is proportionate to our direct operations and arises from the operation of our barbershop our warehouse. We manage and operate both of these premises very carefully to be as environmentally responsible as possible. 



Our indirect environmental impact is mitigated by a very careful choice of our suppliers. All of our suppliers are meticulously selected and, as a minimum, must conform to UK & EU regulations. In addition, we require that environmental and social issues are at the core of their business practices and they must also have appropriate ethical and environmental accreditations (for example accreditation from FSC, RSPO and/or SEDEX) to verify and substantiate their credentials as ethically and environmentally responsible businesses and employers.



For example:

Suppliers & Regulation

At T&H we collect/collate information from suppliers on their social and environmental policies and/or performance and our choice of supplier is influenced by their social and environmental policies and/or performance.



We are very aware of the fact that it is our indirect impact which leaves the biggest footprint on the environment and potentially on social structures of the communities who are affected by operations of our supply chain. To minimise our environmental footprint we recognise that the choice of our suppliers plays here a key role, and their ethical, environmental and social policies constitute an important part in our decision making process as to the choice of our suppliers. As such, we work with suppliers who ensure that any negative impacts are eliminated or mitigated as much as possible. We make sure that the ingredients are ethically and sustainable sourced by our suppliers and we regularly request and receive confirmation from them to confirm this as well as the origin of the ingredients. We have very strong views on animal welfare and do not work with any manufacturers or suppliers that conduct any animal testing whatsoever and ensure that there is no animal testing conducted anywhere in the manufacturing process of our products. We choose suppliers who not only strictly adhere to UK and EU regulations, but who go that extra mile and have extensive ethical and sustainability accreditations.



To summarise, all of our suppliers have a very clear and extensive environmental and ethical standards in place, and show a strong focus on the development of ‘green formulations’ as well as  fully organic product ranges, the latter being a direction that we are keen to explore and pursue in the future.



Leather and Suede Sourcing 

We only purchase limited volumes of ready-made leather accessories, such as leather wash bags and manicure sets for on-sale at our barbershop and on line. All items are obtained from UK and EU suppliers, all of whom are compliant with UK and EU regulations on animal welfare, tanning and chemicals used. 



Logistics

We are also very conscious of the potential environmental impact of our product distribution network on the environment and are mindful of the need to reduce consequential greenhouse gas emissions. To this end, our logistics policies, procedures and framework and designed to maximise efficiency, including by pooling deliveries, maximum order fulfilment (even if it means order delay) and the use of medium term projections. Our transport suppliers use lower emission vehicles and we make extensive use of non-road forms of transport, including rail and shipping services. We also plan to use Carbon Offset option on all international flights, where other transport options are not viable/possible.



Water Consumption 

The main direct water usage related to our business activities occurs at our barber shop, where we need to use water for our services and towels wash. To ensure we use as little water as possible in this process we have our drains and pipes regularly checked for leaks and also make use disposable of fully recyclable towels wherever possible in the barbering process to cut down on the need for washes. We provide towel laundering in-house, which saves on energy and transport costs to and from laundering facilities. Our washing machine is used on low energy cycles to save water at all times and our barbers have been trained to conserve water during services, only using it when washing/rinsing hair and ensuring that the taps are firmly switched off when not in direct use.

At our warehouse water usage is only limited to use of toilets and sinks by staff members who are aware of the need to conserve water and adhere to our overall policy across our business, of turning taps off when not in direct use.



As with the energy usage, we conduct an informal annual assessment of our water consumption based on comparison of our annual water bills and we are able to show that we have managed to fractionally reduce this consumption as a percentage of our turnover despite considerable business growth over the last decade.



Waste 

We are dedicated to the reduction of total waste generated by our business with a view to becoming a zero-waste business by ensuring that, at every stage of our operations and production processes we address these issues internally on an ongoing basis, as well as discuss them with our suppliers. 

We continually look at new ways to reduce, re-use and recover packaging and waste. We ensure that waste reduction/recycling is a key element in all our strategic planning processes, and we strive at all levels to ensure that all waste, including paper, plastic, glass, packing materials, or redundant equipment are recycled fully and responsibly. We recognise that reducing waste lowers costs and helps us to use less of natural resources. We understand that the more we reduce, re-use, recycle the greater the cost savings in materials and energy to the business and the greater benefit to the environment.



Having conducted an informal assessment of our waste generation and its management we are aware that the vast majority of our direct waste consists of cardboard which is generated following product and component deliveries to our warehouse. We therefore ensure that all cardboard is recycled and/or reused in its entirety. 



We also work with our suppliers in order to limit packing materials at every stage of our production chain to minimize the amount of waste generated at the consumer level and we are committed to reduction of waste associated with the disposal of our product packaging by consumers. We plan to discuss various options with our packaging suppliers to reduce the plastic volume of some of our tubs/tubes to make them more lightweight and to introduce in the future packaging materials which include more recycled content.



We recycle any additional packing materials such as pallet wrap and other plastics and we return shipping pallets to our transport partners for re-use. 



We do not neglect to address the smaller scale waste we generate at the office level and in our barbershop - we recycle all paper, plastic and glass as well as printer cartridges. At the barbershop we use recyclable towels where possible to minimise the water usage and have introduced refillable bottles for the barber use of products at their stations during all the services to limit plastic and glass bottle wastage. 



We free issue our branded packaging to some of our suppliers so all the products are directly packaged in their final boxes which removes the necessity of products being re-packaging and their original packaging discarded. Further, we have removed extraneous packaging from our tester bottles to avoid additional packaging waste despite the fact that we are incurring additional costs by doing so, as it involves additional manual labour. We constantly monitor our processes to see if and how we can cut down on waste materials and/or improve the recycling process Indirectly, but most importantly we work with suppliers who ensure that paper, glass, plastic and waste is fully recycled within our and their supply chain.



Hazardous and Electrical Waste 

WEEE (Waste Electrical and Electronic Equipment)

We recognise the significant impact that incorrect WEEE disposal has on the environment and we therefore ensure that all electrical and electronic waste it is disposed of via appropriate channels and according to UK regulations governing this sector. We deliver all office and barbershop electrical waste to our warehouse and have a specialist collections made from our warehouse on a biannual basis by WEE Recycling. 



Avoiding waste

Increasing recyclable content

We use recycled paper within our office and warehouse and are investigating ways we can work with our suppliers to add more recycled material into our packaging and the production processes within our existing supply chain. 



We are very conscious of the need to use materials which can be recycled and we are taking steps to ensure that all glass, plastic and cardboard we utilise in our products is recyclable. Further, the universal recycle symbol is featured on our packaging in order to increase the consumer awareness of this fundamentally important issue.



Customer engagement on reuse or recycling 

We are currently discussing the viability of implementation of a “Return & Save” policy in store in 2024, which will offer our customers the opportunity of bringing their used product containers in for recycling in exchange for a discount on future product purchases.



Products for life (e.g. repair service)

While, by the very nature of our business, we cannot offer products for life, we do offer a repair and re-bristling service for our shaving brushes, as well as hair and clothes brushes, which has been popular with loyal customers for many years. We work closely with our key suppliers of accessories on the feasibility of this service to ensure this option remains open to our customers and will continue in the future



Energy use & Renewable Energy

In our barbershop and office we use LED bulbs and have eliminated night illumination of the barbershop. We have installed automatic monitors/light switches, so lights are automatically turned off in frequently used rooms, such a bathrooms. Air conditioning/heating is only used when necessary and it is turned off every day at close of business. All electrical equipment is also switched off when not in use. In our warehouse we also use LED lights and equipment are also switched off at night. We have an overall policy of turning off all equipment when not in use and have ensured that all equipment purchased is energy efficient.



Evidence

We conduct an informal annual assessment of our energy usage based on comparison of our annual energy bills. Our comparison over a 4 year period shows that we have managed not only to maintain the levels of energy usage but fractionally reduce the energy consumption represented as a percentage of our turnover. This has been achieved despite the increasing energy costs and despite the considerable increase in our business activities and our turnover, which in the last few years necessitated expansion into a bigger warehousing facility and increase of our warehouse staff. We are aware that the matter of energy conservation will be an incredibly challenging aspect for our business as from Q4 2022.
	Other methodology: 
	Link inventory: 
	Public inventory: No
	Total emissions: 3.65
	Inventory Level: Silver
	Emissions S1: 1.01
	Emissions S2 Location: 4.91
	Emissions S2 Market: 1.99
	Emissions S3: 0.65
	Purchase of good and services: Relevant, calculated
	Capital goods: Not relevant, not calculated
	Fuel-and-energy-related (non-Scopes 1 or 2): Relevant, calculated
	Upstream transportation and distribution: Relevant, not calculated
	Waste generated in operations: Relevant, not calculated
	Business travel: Not relevant, not calculated
	Employee commuting: Relevant, not calculated
	Upstream leased assets: Not relevant, not calculated
	Downstream transportation and distribution: Relevant, not calculated
	Use of sold products: Not relevant, not calculated
	End of life treatment of sold products: Not relevant, not calculated
	Downstream leased assets: Not relevant, not calculated
	Franchises: Not relevant, not calculated
	Other (upstream): Not relevant, not calculated
	Other (downstream): Not relevant, not calculated
	Reduction target: No
	GHG Base year: 33.01
	GHG target: 
	Verified reduction: No
	link verified report: 
	Reduction level: Bronze
	Link reduction plan: 
	Other reduction actions: 
	Action details: Collect/collate information from suppliers on their social and environmental policies and/or performance and choice of supplier is influenced by their social and environmental policies and/or performance.



Select transport suppliers that use lower emission vehicles. Also make extensive use of non-road forms of transport, including rail and shipping services.



To reduce water consumption, drains and pipes are regularly checked for leaks. Also make use of fully recyclable towels wherever possible in the barbering process to cut down on the need for washes.



Having conducted an informal assessment of  waste generation and its management, cardboard was identified as the majority component of direct waste. Therefore, all cardboard is recycled and/or reused in its entirety.



LEDs are installed in the barbershop, office and warehouse.
	5% achieved: Yes
	Contribution?: Part
	Credits certificate: Please find attached the carbon credit certificates
	Start: 01/06/2021
	End: 31/05/2022
	CDM: 
	VCS: 4
	GS: 
	CCBS: 
	Other: 
	Total Offsets: 4
	Operation change: No
	Risks: Climate related risks are significant factors threatening our supply chain We have identified that the risk to our supply chain, and therefore to our business, is an involvement with suppliers who do not prioritise practises aimed at preservation of environment and engage in the sourcing of unsustainable ingredients and/or materials, unethical labour practices or that have a negative impact on climate as well as local communities where ingredients are sourced and obtained. 



Currently, the continual conversion of forests into agricultural plantations is one the major causes of deforestation and factors driving the climate change. We realise that sustainable farming/sourcing can prevent this trend and that prevention of deforestation has never been more important. Therefore, we consider the widespread adoption of sustainable agriculture as a crucial step in preventing the irreversible depletion of the planet’s natural resources. We understand that sustainable sourcing will help secure our supply and reduce price volatility in our raw material supply chain. 



So as to mitigate the above risks, we work exclusively with suppliers who have strong environmental and social policies and can verify that all ingredients and materials used in their supply chain and our products are obtained from sustainable sources. We consider it therefore of the utmost importance to only work with suppliers with impeccable ethical, social and environmental policies and with high operational standards, and who are not only certified as compliant with UK/EU regulations but have additional environmental and ethical accreditations. We only work with suppliers who do not use any endangered species materials, such as ivory, tortoise shell, endangered leathers/hides, and do not have any goods manufactured that involve their use. While we do use natural horn, we only work with suppliers who obtain it from sustainable sources. The use of sustainable materials, obtained in an ethical and socially responsible manner in our supply chain and working with the suppliers who share our values, it the key to our continual success.



To further minimise risks to our supply chain, we work with suppliers who are aware of the need to source all their energy from renewable sources, who contribute through their polices and business practices to the elimination of deforestation from global supply chains, who work towards reduction/elimination of the fossil fuels from their manufacturing processes, who take steps to reduce their greenhouse gas emissions resultant from their manufacturing operations and transport logistics, work with their ingredient suppliers towards elimination of the deforestation by responsible ingredient choice and fulfil their social responsibilities by improving the lives of communities with whom they come into contact.



Further, we understand that sustainable agriculture and ethical business practices are a vital element in sourcing materials, as many of the raw materials Truefitt & Hill uses come from farms and/or forests. Sustainable farming will improve people's livelihoods, eradicate hunger and poverty, have the potential to increase yields, mitigate the effects of climate change, and provide economic and social benefits to farmers, their families, and the surrounding communities. This will have a positive impact on the livelihoods of the people whose work in our supply chain is so important to our success, while also making our supply of ingredients more resilient, improving quality, strengthening our supply chains, and giving consumers’ products that they can trust.



Some examples at T&H



Paper & Cardboard 

FSC or PEFC

Our cardboard packaging is fully recyclable and biodegradable and obtained from sustainable sources and who are not only FSC certified, but who go a step further to protect the environment by using biomass fuel boilers to power their mills in their production facility. The jobs provided in that facility have also a direct beneficial impact on the local community and as such fulfils social aspects of their sustainability policies.



We have taken steps to entitle us to feature the FSC symbol on all our cosmetic product packaging. Additionally, we plan to do more to encourage our customers to recycle our product packaging by placing more environment related material on our packaging, brochures and other material. We intend to investigate suppliers who have additional accreditations such as for example PEFC or Rainforest Alliance. 



Timber & Wood Products 

Very few of our products are manufactured using wood and the volumes of those products are limited. We take every step to ensure that our suppliers obtain that wood from sustainable sources. We monitor the CITES endangered species list for changes and change to new sources of wood as and when appropriate.



Palm Oil & Biofuels 

None of our products contain actual palm oil. However, some of our colognes, shaving creams and aftershave balms, contain some palm oil derivatives. All these derivative ingredients are sourced from RSPO Mass Balance Sustainable palm oil sources. We are committed to working with suppliers who are RSPO, Green Palm or Cosmos Naturals accredited to ensure that the palm oil they use in our supply chain is covered by ‘no deforestation’ pledges, that all palm oil derivatives in our products are obtained from fully sustainable sources and that sourcing operations resultant from our supply chain have a minimal impact on local communities.



Animal Testing 

We vigorously oppose all forms of animal testing. We do not produce or have any products manufactured for us or sell any products that are tested on animals. We regularly seek and receive confirmation from our suppliers that they comply with this requirement in all respects. We only work with suppliers who can provide us with certification confirming that there is no animal testing in their production processes. 



Local community support

We also support traditional craftsmanship and British artisanship and through this we support local communities who produce articles by hand, following traditional methods. These products include shaving brushes which are polished by hand, all our horn articles, as well as hair brushes. We look to source products made by traditional techniques in the UK wherever possible, as this enables us to provide luxury, handmade items and have a positive impact on local communities. Making a positive difference in people’s lives is one of our greatest opportunities to broaden and deepen our positive social impact – and to strengthen the long-term sustainability of our business. 
	Awareness and advocacy: Discussed social and environmental issues at Board and senior management level

Gained a better understanding of the key environmental issues impacting our business

Collaboration with key stakeholders.



The protection of the environment has been for some years and remains key to our business ethos and our choice of suppliers, product ingredients, manufacturing processes and the manner in which we conduct our internal operations. For example, the detrimental effects of use of polyethylene beads has come under scrutiny in recent years because of their impact on marine ecosystems leading to the use of this ingredient being banned. We were ‘ahead of the curve’ in this instances as we chose, many years ago, not to use any microplastic exfoliants in our products and opted, instead, to use crushed jojoba beads, a natural alternative. 



In addition to the measures we intend on taking and have taken, we have identified areas where we can improve our standards even more and intend making several material changes. 



One the most significant is that we have directed our packaging suppliers to ensure all our cardboard is obtained from sources which will enable us to display the FSC certified symbol on all our packaging.

We will also be conducting a review all our products containing palm oil derivatives later this year and during 2023/24, with a view to eliminating or substituting these ingredients wherever possible. We will also take steps to identify and eliminate as far as possible GHG-intensive ingredients in our product formulations and formulate and take to market new products which are based on ‘green formulations’ - i.e. products containing natural plant based ingredients.



We plan to be working with the Carbon Trust Green Business Fund energy efficiency support service for small and medium-sized companies to establish ways to measure our carbon footprint and put in place an environmental management system for our business, which will include installation of smart energy meters our barbershop and warehouse premises.



This year, we have moved our business operations to a new warehouse premises which is more carbon-efficient, enjoying the latest energy saving devices and featuring natural light roof panels, enabling us to sabe electricity.



While we take our responsivities to ensure that we conduct environmentally sustainable and ethical business very seriously, we plan to be more vocal in conveying our stance to our customers and plan to endeavor to do more to influence their behavior.



Consequently, we plan to associate our brand with public figures who are focusing their efforts on environmental matters and on highlighting factors driving climate change, reinforcing their message through our interest and determination to make our business and our customers, as well as everyone with whom we interact, as environmentally conscious and aware as possible. 



We also intend to add more environmentally related information to our website, newsletters and brochures. 



Collaborating with key stakeholders

An ever increasing number of consumers worldwide place more and more importance and emphasis on environmental issues and strive to live an environmentally conscious lifestyle. Their products and services choices and purchases reflect this stance. Consequently, these consumers are choosing to buy brands and products from suppliers which they believe are advancing environmental and social objectives. 



We believe that we will connect better with our consumers by improving our environmental and social impact and by emphasizing what we do. 



We currently work with our suppliers to ensure our products are manufactured in the UK wherever possible, that the ingredients used in them are sustainably sourced and that no animals are used in any aspect of the testing or manufacturing of our products. 
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