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Objectives of the session

In this session, you will learn how to….

✓ Frame your message effectively – about gender integration in climate 

action.

✓ Deploy a mix of tools to convince colleagues of the case for a gender 

approach.
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A story about communicating on gender 
and climate action



Climate and Development Knowledge Network  |  www.cdkn.org  4

How we started the journey

The communications objectives were:

✓ To work with climate professionals – people 

responsible for delivering climate programmes from 

national to city level 

✓ To increase their knowledge of how to make more 

gender-responsive climate programmes
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Communications ground rules*

The ‘rules’ for any good communications campaign:

✓ Be clear on the target audience

✓ Frame the issues in ways that will resonate with them 
and connect with their concerns; i.e., be timely, relevant 
and tailored

✓ Mind the messenger

*See Chapter 2 of CDKN’s Communicating climate change: a practitioner’s guide 
(2019) “General principles for effective communication”  
www.cdkn.org/communicating
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Communications 
ground rules (2)

✓ Framing the climate risks for the 
country’s or city’s priority 
economic sectors

✓ Emphasising the contribution of 
women to these sectors (such as 
agriculture, water) – as both 
producers and consumers

✓ Using appropriate training 
experts

*See Chapter 2 of CDKN’s Communicating 
climate change: a practitioner’s guide 
(2019) “General principles for effective 
communication”  
www.cdkn.org/communicating
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Best practice for 
gender-responsive 
climate action
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Best practice on gender and climate, 
continued…
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Challenge: helping the message break through
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Challenge: making the message break through

✓ Gender issues too often a tick box exercise at programme/project 

proposal stage

✓ Not followed through consistently in delivery and evaluation

✓ “Women’s issues” often dismissed as being less important than other 

characteristics of beneficiary population

✓ Missing the point that people’s intersecting characteristics (and roles in 

their societies) both confer more or less climate risk on them 

✓ E.g. a low income community in area that is highly exposed to climate 

hazards needs support for resilience but women will have particular needs 

and concerns (strengths and talents!) that will be different to men’s

✓ Gender requires consistent attention throughout programme and project 

cycle for women and girls to have equal outcomes  - to be equally climate 

resilient as men and boys - too
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Realising what it takes to ‘unpack gender’

Back to understanding the audience…

✓ We had misunderstood the audience of climate 
professionals

✓ Being educated and having technical expertise in 
climate and/or planning or sectoral disciplines does 
not mean having gender related education, 
understanding and ability to apply the gender tools

✓ A different approach is needed
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A script: the ‘established facts’ behind  gender-
related climate communications

✓ Every human being has rights

✓ Every person has the right to have their basic development needs met 
(nutritious food, clean water, adequate shelter and sanitation, 
education, freedom from personal violence)

✓ We know that women and girls are not currently able to access these 
basic needs as well as men - so, women are already behind

✓ We know that climate change is already and will in the future 
undermine development progress

✓ We know that women and girls are more affected by climate change 
than men and boys (esp extreme events)

✓ Climate-smart development is needed to deal with the impacts of 
climate change now and in the future and head off further climate 
change [Paris Agreement and NDCs]

✓ The development part needs to be gender-smart to achieve equality

✓ The climate compatible part needs to be also gender-smart to prevent 
women from slipping even further behind in having their needs met
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A script: the ‘established facts’ behind  gender-
related climate communications

✓ SDG5 is for the empowerment of women

✓ Achievement of SDG5 must be integral, foundational to climate 
compatible development efforts

✓ This means having gender specific goals and objectives and related 
activities and financing for every climate smart development 
programme, and measuring achievement 

✓ It is possible to undertake climate programmes without gender 
specific goals, activities, finance, monitoring and evaluation BUT the 
programme is likely to be less successful AND it could even do harm to 
women in the worst case
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Serious fun games
(1) The ‘Gender and Climate Game’ (Red Cross Climate Centre & 

CDKN)
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2. Adaptation and 

resilience role 

play game (CDKN)
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✓ First hand testimonies 

of climate impacts and 

resilience are 

important 

✓ Witness trips for 

decision-makers  

✓ Documentary film is  

powerful

✓ Training women to 

use video/ICT 

equipment to record 

their stories  

Amplifying women’s voices
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Missing: The forgotten women in India’s 
climate plans
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Summary: 
✓Innovative methods 

exist to ‘unpack gender’
before the formal 
project preparation and 
planning cycle even 
starts
✓Important to ensure 

that you have made the 
case for a gender-
responsive approach to 
win allies before 
detailed planning work 
begins



Climate and Development Knowledge Network  |  www.cdkn.org  19

Read more, and contact us
www.cdkn.org/communicating

m.dupar@odi.org.uk

@cdknetwork

http://www.cdkn.org/communicating
mailto:m.dupar@odi.org.uk

