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Template for non-Party stakeholders’ inputs 
for the Talanoa Dialogue 
Question 1 – Where are we?

This template is meant to guide non-Party stakeholders (organization(s), coalition(s), initiative(s) and/or sector(s) etc.) in providing inputs that are relevant and impactful to the Talanoa Dialogue process. Using such the template is not mandatory, however, the High-level Champions encourage non-Party stakeholders to use such a structure to facilitate capturing and highlighting the key messages across the three questions.

Where are we? 
The commitment (planned and/or announced) as well as the actions taken so far that are in line with aims of Paris Agreement, the 1.5/2 degrees’ goal and the transition towards a net-zero emission society by this mid-century [Maximum 300 words]
	RE100 is a global, collaborative initiative bringing together large and influential businesses committed to 100% renewable electricity. Led by The Climate Group in partnership with CDP, and as part of the We Mean Business Coalition, RE100 provides a platform to grow the momentum for corporate renewable electricity sourcing and accelerate the decarbonisation of the private sector through catalysing peer pressure, providing support, amplifying achievements and engaging in relevant policy conversations.

Since the campaign was launched in 2014, it has grown to over 130 member companies with a total electricity demand of 171 TWh/year – more than double the amount needed to power Belgium. If RE100 were a country, it would be the 22nd biggest in the world in terms of electricity use. The campaign has grown significantly faster than expected, reaching its 100 member milestone in July 2017, three years earlier than anticipated. RE100 companies have a global reach, with operations in 122 countries across six continents and whilst the majority of members are headquartered in Europe and North America, the campaign is experiencing impressive growth in Asia, particularly Japan. Members span multiple sectors, from health care and telecommunications to automobile and cement manufacturing. Financial services is the most represented sector with 32 members.

Beyond RE100, an additional 80 CDP-reporting companies have set a 100% renewable electricity target, demonstrating that such a goal is increasingly becoming the norm for companies across the world. This figure is exponentially increasing, and many more companies are committing to sub-100% targets. 



Progress made so far against the above commitments, including success stories, case studies and gaps [Maximum 300 words]
	Out of a total consumption of 171 TWh/year, RE100 members are sourcing 52 TWh/year from renewable sources. This is an average share of 30% of electricity from renewables, 1.3 times the global average. Already, 28 RE100 companies have achieved their 100% goal.

The proportion of electricity RE100 members are sourcing from renewables is highest in Europe, reaching 61% in 2016. This reflects the wide availability of Guarantees of Origin and in some markets, the ability to carry out corporate renewable PPAs. The picture is different in other parts of the world where corporate renewable electricity is harder to come by. For example, in Asia, 15% of RE100 companies’ electricity was sourced from renewables in 2016.

RE100 members are going beyond simply meeting their target – their innovative approaches are re-writing the rulebook for renewable energy purchasing, and their investments are adding significantly to global renewable energy capacity. Procurement of renewable power from offsite grid connected generators, otherwise known as Power Purchase Agreements (PPAs), grew fourfold between 2015 and 2016. Such a sourcing strategy is considered impactful as it directly contributes to additional renewable grid capacity. Members are also increasing on-site generation, which increased 15-fold from 2015 to 2016.

RE100 companies are taking one step further to encourage the uptake of renewable electricity within their supply chains. The 2016 data shows that 38% of members are working with their suppliers in some way to drive this uptake. RE100 member, Apple, launched its Supplier Clean Energy Program in October 2015 and has successfully helped bring about commitments from 14 suppliers to achieve 100% renewable power for their Apple production by 2018/19.



Quantitative impact so far with respect to mitigation, adaptation, resilience and/or finance [Maximum 300 words]
	With an average share of 30% of electricity consumption coming from renewables (52 TWh/year of a total of 171 TWh/year), RE100 members are directly contributing to renewable grid capacity worldwide and are consequently helping drive the clean energy transition and thus emissions reductions. Their demand for renewable electricity is further driving down the cost of renewables, helping more businesses to translate their commitments into tangible investments.

In financial terms, RE100 members have a combined global revenue of over US$2.75 trillion, bringing a vast new source of capital and finance for renewable energy projects. RE100 aims to ensure this new opportunity is recognised by policymakers. A recent report by Bloomberg New Energy Finance showed that RE100 members will catalyse US$94 billion in renewable electricity investment by 2030, adding up to 87 gigawatts of wind and solar energy to the grid.






Template for non-Party stakeholders’ inputs 
for the Talanoa Dialogue 
Question 2 - Where do we want to go?

This template is meant to guide non-Party stakeholders (organization(s), coalition(s), initiative(s) and/or sector(s) etc.) in providing inputs that are relevant and impactful to the Talanoa Dialogue process. Using such the template is not mandatory, however, the High-level Champions encourage non-Party stakeholders to use such a structure to facilitate capturing and highlighting the key messages across the three questions.

Where do we want to go?
Vision of the future for your organization and/or sector in terms of its possible role in achieving the 1.5/2 degrees’ goal and a net-zero emission world by this mid-century [Maximum 300 words]
	RE100’s vision is the full decarbonisation of the power sector between 2040 and 2050 to achieve a world of under 2°C of global warming and greater prosperity for all, without delay. 

RE100 envisions a future clean energy landscape where renewables are the mainstream energy of choice for all businesses globally, and where businesses are active participants in the energy markets and policy conversations. The commitments of 130+ corporates demonstrate that 100% renewable power is not only possible but it makes business sense. A recent RE100 publication showed that 40.5% of members reported that switching to renewable electricity was cost competitive or resulted in cost savings on their energy bills.

The private sector accounts for around half of the world’s electricity consumption. Switching this demand to renewables will accelerate the transformation of the global energy market and aid the transition to a low carbon economy. Bringing together multinational companies with global operations, the potential to do so truly spans across continents, even in regions where renewable energy is at a less mature stage. 

RE100 believes that governments and corporates can and must be allies in order to reach their clean energy goals. By leveraging the voice of its members, RE100 aims to work with policymakers to remove barriers to corporate renewable electricity sourcing. By doing so, the campaign hopes to enable its members to not only reach their goals, but to reach them sooner and with the most impactful electricity sourcing strategy.




Possible and potential new commitments and pledges of to achieve the 1.5/2 degrees’ goal and a net-zero emission world by this mid-century [Maximum 300 words]
	RE100 aims to continue to increase its membership and at a faster pace, growing the movement for the decarbonisation of the private sector’s power consumption. 

Beyond making the RE100 commitment, companies are increasing their ambition and positive impact in several ways. Firstly, by selecting more and more renewable electricity sourcing strategies that directly contribute to renewable capacity added to the grid. Secondly, RE100 members are working to influence their major stakeholders - their peers, their suppliers, their consumers, policymakers, etc. – to accelerate the uptake of renewable power across the value chain.

Beyond RE100, companies are looking at broader decarbonisation plans. More and more of them are joining The Climate Group’s EV100 (electric vehicles) and EP100 (energy productivity) campaigns. By doing so, they broaden the scope of their low carbon goals – helping to decarbonise all areas of the energy system.




Foreseen positive impact of these commitments once they are realized, including contributions to the sustainable development agenda [Maximum 300 words]
	RE100’s analysis shows that getting all businesses to source 100% of their electricity from renewable sources would enable to reduce global CO2 emissions by 15%, contributing significantly to the objectives of the Paris Agreement (Sustainable Development goal 13). Analysis by Bloomberg New Energy Finance estimates that current RE100 members could be adding up to 87GW of wind and solar capacity by 2030 – while the number of companies joining the campaign keeps growing.

Companies are seeing more and more that those achieving those commitments are also beneficial from a business perspective, with the economics of renewable energy being a major driver of their commitments. In addition to resulting in potential cost savings, achieving 100% renewable electricity can also provide more control over one’s energy supply and better protection against fluctuating energy prices. 

Finally, those commitments generate significant benefits relating to other Sustainable Development Goals:
· SDG 3 – Good Health and well-being for people: RE100 members help to displace fossil fuel power generation that has massive impact on ambient air quality (ambient air pollution being responsible for 3 million deaths every year according to the World Health Organisation).
· SDG 7 – Affordable and clean energy: Through procuring massive amounts of renewable electricity, companies help to bring the costs down of those technologies, making it easier and cheaper for everyone to access clean and affordable energy.
· SDG 8- Decent work and economic growth: The renewable energy industry is rapidly creating hundreds of thousands of jobs around the World, with an estimated 9.8 million people working in renewable energy in 2016 (IRENA). A number of studies (including this one) have highlighted that clean power is more jobs intensive than traditional fossil fuel power generation.






Template for non-Party stakeholders’ inputs 
for the Talanoa Dialogue 
Question 3 - How do we get there?

This template is meant to guide non-Party stakeholders (organization(s), coalition(s), initiative(s) and/or sector(s) etc.) in providing inputs that are relevant and impactful to the Talanoa Dialogue process. Using such the template is not mandatory, however, the High-level Champions encourage non-Party stakeholders to use such a structure to facilitate capturing and highlighting the key messages across the three questions.

How do we get there?
Ways in which the UN Climate Change process can help you achieve your vision and goals, and how your actions can help in expediting sustainable transitions to climate neutral societies [Maximum 300 words]
	Pioneer businesses are already leading the energy transition through their sourcing and investment decisions in renewables. RE100 and its members can accelerate the decarbonisation of the private sector’s energy consumption: 
· by bringing those corporates together to amplify their voice and the market signal it represents; 
· by inspiring others to follow and to scale up their ambition; 
· by enabling peer-to-peer learning between companies and the dissemination of best practices; and 
· by facilitating relevant policy conversations. 
The UN Climate Change process can help to accelerate this movement and grow the momentum. The UN should champion the role of businesses – and encourage their active participation – in the energy transition to inspire others to follow. Highlighting the business case for going 100% renewables is particularly critical.

In addition, the UN Climate Change process provides a platform for businesses and other non-party stakeholders to engage with national governments about the barriers they face to fully play their part in the implementation of the NDCs. The latest RE100 Insight and Progress Report shows that policy barriers – not costs or lack of subsidies – are the most common challenge for committed companies. Facilitated conversations between businesses and national governments will help to outline the contribution that the private sector can play to support a country’s clean energy plans. But they should also identify the correct enabling policies and frameworks necessary to unlock corporate sourcing of renewables and support their dissemination through inter-governmental cooperation.



Concrete solutions that have been realized while implementing your commitments, including lessons learnt from success stories and challenges, and case studies that are in line with the 1.5/2 degrees’ goal and can support the Parties in achieving their NDC goals, enable higher ambition and inspire engagement of other non-state actors [Maximum 300 words]
	RE100 members have been progressing rapidly towards their goals and have been adding renewable capacity to the grid – either directly or indirectly – in every market where they operate, supporting Parties to fulfil their energy and climate commitments under the Paris Agreement. Inspiring case studies include:

· The work done by Apple, Ikea, Apple and many others to increase the uptake of renewable power among their suppliers;
· The Dutch Consortium, made of Google, DSM, Philips and AkzoNobel Specialty Chemicals, that aggregated their demand to sign 2 corporate PPAs in the Netherlands amounting to 140MW of additional wind capacity
· Microsoft signing the single largest corporate purchase of solar power ever seen in the US, with a 315MW farm in Virginia. Microsoft’s total renewable energy portfolio totals 1.2GW of capacity.
· T-Mobile US forecasting $100 million of energy costs savings over 15 years through meeting their RE100 commitment.



Collaboration models with other stakeholders and, in particular, between non-Party stakeholders, national governments and the UN Climate Change process that have been successful in helping you, or can help you, achieve your commitments [Maximum 300 words]
	See below.




Opportunities to further scale up action and means to address barriers that can enable even further action by non-Party stakeholders based on the actions you have taken to implement your commitments. (“We’ve made progress and have made new commitments as described above. This is what I need from national governments, other non-Party stakeholders and the UN Climate Change process to take even further action…”) [Maximum 200 words for each item below]:

· Policy levers 
	Policy barriers are the main challenge identified by RE100 members to progress rapidly towards their commitment.  Those need to be addressed mostly by national governments, although sub-national governments might also have suitable powers in some countries (eg. the US or India). The three main policy levers to accelerate corporate renewable sourcing and move towards a zero-carbon power system are summarised below:
1. Policy visibility, certainty and stability are essential for companies to make long-term decisions about their electricity supply. National ambitious, long-term and credible renewable energy targets as well as plans to get there are critical.
2. The ability to directly participate in electricity markets enables companies to have a more direct impact on renewable capacity deployment. Countries with the most favourable environments have seen the largest uptake in corporate renewable PPAs.
3. Sound and transparent tracking systems for renewable electricity facilitate corporate renewable sourcing as it provides companies a credible way of claiming progress and showcase their ambition.



· Collaboration/cooperation opportunities 
	Collaboration between businesses, cities, sub-national governments, national governments and international organisations can help to pilot new, innovative business models through electricity demand aggregation between various stakeholders. 
It is also essential that national governments have a platform to exchange best practices and coordinate approaches from a policy perspective. The end of the CEM campaign dedicated to corporate sourcing leaves a void that needs to be filled.



· Lessons learned based on the experience and progress so far 
	





· Public and private financing models
	As the business case for renewables become clearer and clearer globally, RE100 members have shown that with the right policy framework in place, companies can bring a large amount of private capital into the deployment of renewable energy capacity. Research by BNEF shows that current RE100 members could invest up to $94 billion into wind and solar deployment through PPAs by 2030.

However, public funding could be used to de-risk long term investment made by companies, especially in regions where the energy policy environment is less stable and certain.



· Impact on non-Party stakeholders if these actions by national level governments and the UN Climate Change process and other opportunities are implemented and how much further they could go
	Actions described above – and more particularly the policy levers – have the potential to massively scale up the uptake of renewable energy through unlocking the potential of corporate sourcing. More businesses are likely to take aggressive action on renewables as a smart business decision, and many are likely to ratchet up their ambition and accelerate the delivery of the commitments they have made. Our analysis shows that by all switching to 100% renewable power, businesses can cut global CO2 emissions by 15%.

Moreover, this could provide a framework and a model for other constituencies to follow suite. 
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