
Climate storytellers
And what makes a story great? 

Storytelling for Climate Action: 

COP27 and Beyond





We are all hard-wired for story!

Broca’s area
(language)

Olfactory cortex
(smell)

Wernicke’s area
(language)

Sensory cortex
(sensation/touch)

Motor cortex
(movement)

Frontal cortex
(emotion)



Introducing The Story Canvas 



Purpose 
Why are you telling this story 

● What is the bigger picture? 

● Why will this story matter to 
your audience? 

https://www.youtube.com/watch?v=fMOlfsR7SMQ


What change are you trying to create?

● Outcomes: 
What high-level changes 
do you want to create? 

● Indicators: 
How will you measure your immediate 
success? Are your objectives SMART?

Impact



WHO do you want to hear your story?

AUDIENCE

● Primary vs. Secondary 
● Audience personas
● Where are they on their journey?

○ unaware → aware → engaged → championing 
● How might we help them take their next step?



THE HEAD, HEART & HANDS 

OF YOUR STORY

Head Heart Hands



Download the Story Canvas today!

www.digitalstorytellers.com.au/storycanvas



Join climate Storytellers

March 2023 

Are you ready to unlock your climate story?
Join the Climate Storytellers program in 2023.
Use the QR Code to visit the registration site.

Keep in touch with Digital Storytellers!
workshops@digitalstorytellers.com.au

https://ds.qwilr.com/Climate-Storytellers-2023-q2SYGQ1yRVmh


https://vimeo.com/770572229
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