MISIONPLANETA

Mision Planeta A.C

9 Villa Brana Street.
CDMX, México 09700

September 18, 2018.

Talanoa Dialogue Team

United Nations
Climate Change Secretariat

Dear Team Members:

The outcome of the participation of companies and NGOs that provided initiatives and ideas in the
Talanoa Dialogues that we organized in Mexico City is presented below.

We hope that these proposals will contribute to take climate action to another level and achieve the
goals of the global objectives.

We wish to continue collaborating with this initiative.

Sincerely,

Mision Planeta Team.
+52 (55) 5693-1732
contacto@misionplaneta.org
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Template for non-Party stakeholders’ inputs
for the Talanoa Dialogue

Question 3 - How do we get there?

This template is meant to guide non-Party stakeholders (organization(s), coalition(s), initiative(s) and/or sector(s) etc.) in
providing inputs that are relevant and impactful to the Talanoa Dialogue process. Using such the template is not mandatory,
however, the High-level Champions encourage non-Party stakeholders to use such a structure to facilitate capturing and
highlighting the key messages across the three questions.

How do we get there?

Ways in which the UN Climate Change process can help you achieve your vision and goals, and how your actions can help in
expediting sustainable transitions to climate neutral societies [Maximum 300 words]

Generate mechanisms of dialogue and facilitate communication between sectors to develop better
strategies to help achieve more environmentally friendly habits.

Concrete solutions that have been realized while implementing your commitments, including lessons learnt from success
stories and challenges, and case studies that are in line with the 1.5/2 degrees’ goal and can support the Parties in achieving
their NDC goals, enable higher ambition and inspire engagement of other non-state actors [Maximum 300 words]

We work with the different sectors and the civil population with whom we are creating greater
awareness of the problem of climate change and thus achieve empathy to generate new solutions
that help counteract the deterioration of our environment and more sustainable habits.

Collaboration models with other stakeholders and, in particular, between non-Party stakeholders, national governments and
the UN Climate Change process that have been successful in helping you, or can help you, achieve your commitments
[Maximum 300 words]

We have three points of operation in Mexico, Colombia and France as well as a network of allies of
non-Party stakeholders with whom we implement concrete actions to achieve compliance with the
Paris agreements.

Opportunities to further scale up action and means to address barriers that can enable even further action by non-Party
stakeholders based on the actions you have taken to implement your commitments. (“We’ve made progress and have made
new commitments as described above. This is what | need from national governments, other non-Party stakeholders and the
UN Climate Change process to take even further action...”) [Maximum 200 words for each item below]:
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e  Policy levers

Efficient implementation of public policies as well as training the social and private sectors for their
correct application.

e  Collaboration/cooperation opportunities

Closing the gap in understanding between sectors (more dialogue exercises that allow for better
collaboration and communication between sectors).

e Lessons learned based on the experience and progress so far

We have improved our indicators but we are still working on building balanced and sustainable
project models.

e Public and private financing models

Greater dissemination and training on the new economic models and indicators that allow
financial certainty.

e Impact on non-Party stakeholders if these actions by national level governments and the UN Climate Change

process and other opportunities are implemented and how much further they could go

It would generate a greater impact in favor of the proposed objectives and achieve better
communication that helped to add different perspectives of current problems and generate more
profitable solutions.
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Graphical Evidence:
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