


3 Activism Pillars

Doing our homework @ Getting engaged Building a movement
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Use 2% End of Life 2%

Retail 10 %

Packaging 10 %

Outbound
Transportation 14 %

I dients 52 %
Production 7 % ngredients o

Dairy 41%

Cookie Dough Pellets 2%
Peanut Butter Cups 2%
Inbound Sugared Egg Yolks, Cage Free 1%
Transportation 3 % Cherry Halves 1%

Sucrose Liquid Dry Basis 1%




Mobilising the “aspiring activists”
- collected 330.000 signatures (Avaaz)
- 365 Mxo Socnal Med:a mpressxons
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Key Learnings o

- Ice Cream helps to get attention
But it doesn't free you from taking a stance

- Progressive actions can inspire others
but we need to tell the success stories even louder
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And now we are supporting local action to
get to tangible results - QUICKLY
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