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The NAZCA platform 



Global platform launched by the 
COP20 president in Lima to 
provide visibility to the 
commitments being taken by 
cities, regions, companies and 
investors  

 
Central repository for the 
mobilization and initiatives 
stemming from the Lima-Paris 
Action Agenda in the lead up to 
COP21 
 
In the Paris decision, Parties 
encourages the registration of 
the scaled-up actions by non-
Party stakeholders on NAZCA 

 
 
 
 

WHAT IS NAZCA? 



NAZCA CHARACTERISTICS 
 

Global platform for all types of non-
Party stakeholders 
 
Use of 3rd party data providers 

Acts as a window into existing 
disclosure and reporting 
platforms 

 
Acts as a broad tent of ambition, 
complementing the podium of 
transformational, cooperative 
initiatives 
 
Design and user experience was a first 
principle 



KEY NAZCA FIGURES (1) 
 
More than a third of the 2,000 largest companies with aggregate 
revenues total $32.5 trillion are taking action, an amount 
equivalent to the combined GDPs of the United States, China, and 
Japan 
 
15 of the world’s 20 largest banks totalling close to $2 trillion in 
market value are taking climate action 
 
25 investors, representing $3.2 trillion, commit to decarbonization 
of $600 billion in assets 
 



KEY NAZCA FIGURES (2) 
 
150 companies & investors have committed to adopt science 
based GHG reduction targets 
 
57 companies and investors have committed to go 100% 
renewable 
 
More than 2000 commitments from nearly 2000 cities and 35 
regions contribute 1.22 gigatons of carbon dioxide equivalent (Gt 
CO2e) in emission reductions 
 
 



POSSIBLE NAZCA EVOLUTION 
 

Tracking progress of commitments and initiatives 
 
 
Deeper insights in the impact of the action of non-Party stakeholders – what 
has been achieved, what is committed to be delivered and how much more 
could be delivered with the right levers 
 
Further scaling up and diversifying the types of commitments 
 



KEY LESSONS LEARNED 
 

High value in making information 
available what is being done “on the 

ground” 
 

Having a good user interface and 
experience allows the information to 

be accessible and understandable, 
incentivizing more stakeholders to 

make their actions visible 



http://climateaction.unfccc.int 

climateaction@unfccc.int 

Thank you! 

http://climateaction.unfccc.int/

